NN/LM Outreach Evaluation Resource Center

NN/LM South Central Region
Increasing Response Rate—August 17, 2011

Handout One:  How to Administer Questionnaires
Note: Before electronic surveys, this was called the Total Design Method or TDM.  With the onset of e-surveys, Dillman revised his guidelines so that methods varied—were tailored—according to the mode of distribution and adjusted the name to Tailored Design Method (also TDM).
Mail procedure
· Day 1: 
Pre-notification: letter to respondents to expect a questionnaire
· Day 5: 
USPS questionnaire with stamped return envelope + $2
· Day 18: 
USPS replacement questionnaire with cover letter to non-respondents

(thank-you postcard to respondents)
· Day 32: 
FedEx final replacement questionnaire and cover letter to non-respondents
           (thank-you postcard to respondents)
Email procedure 1
· Day 1: 
Pre-notification letter with incentive (Send USPS if using incentive*)

· Day 7: 
Email with link to questionnaire
· Day 11: 
Thank you/reminder with URL link
· Day 15: 
Email reminder
· Day 25: 
USPS mailing (with self-addressed, stamped envelop of questionnaire to



 nonrespondents
(*Millar & Dillman found no advantage to mailed pre-notification letters unless an incentive was included. They report that token incentives - $2 - can increase response rates by about 17%. If you can’t afford an incentive, an emailed pre-notification results in the same response rate as a mailed one.)
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