Overview of the Consumer Health Information Environment
I. U.S. Healthcare 
· The burden of responsibility in the healthcare system has shifted more to patients

· Patients have to be more assertive with HMO and insurance constraints on usage

· A short time is allotted to spend with providers

· Patients want to participate in “shared decision-making”

Baker, Lynda M. and Virginia Manbeck. Consumer Health Information for Public Librarians. Lanham, MD: Scarecrow Press, 2002.
· The publication of ratings and rankings of health plans, hospitals and physicians has had almost no impact on the choices that consumers make

· Location, word-of-mouth, good and bad experiences, reputation and (for health plans) cost, coverage and benefits drive consumer choice

· Consumers judge quality in different ways; quality is…
· More (more $, treatments)
· Having choices

· Being in a waiting room with people who earn more money than you do

· Evidence-based medicine and community health applied systematically

· The right to sue

· Direct-to-consumer advertising can substantially influence consumers

· Quality ratings have an influence mainly on those measured

Quality Ratings Have Almost No Influence on Consumers' Choices of Hospitals, Health Plans and Physicians. Harris Interactive Health Care News (Volume 2, Issue 19—October 11, 2002)
· Public belief in the importance and value of clinical trials is strong

· Public belief that clinical trials are good for patients, and are effective and safe, is much weaker

· African American and Hispanics have lower level of confidence in some criteria on how patients are treated in clinical trials, and are more skeptical about effectiveness and safety than whites

There are Many Reasons Why People Are Reluctant to Participate in Clinical Trials. Harris Interactive Health Care News (Volume 2, Issue 7—March 26, 2002)
II. Online Health Information 
Pew Internet Project reports (http://www.pewinternet.org/reports/index.asp):
Vital Decisions: How Internet users decide what information to trust when they or their loved ones are sick (2002)
· 62% of Internet users, or 73 million people in the United States, have gone online in search of health information
· About 6 million Americans go online for medical advice on a typical day
· These “health seekers” go online without a definite research plan; they typically start at a search site, not a medical site
· About one third of health seekers who find relevant information online bring it to their doctor for a final quality check
· Only about one quarter of health seekers follow the recommended protocol on thoroughly checking the source and timeliness of information and are vigilant about verifying a site's information every time they search for health information
· Half of all health seekers search for medical advice and "only sometimes," "hardly ever," or "never" check the source or date of the information they read online
· Health seekers seem to look for specific answers to targeted questions and are generally cautious about making decisions based on the information they find
· Some 72% of online women have gone online for health information, compared with 51% of online men
· There are no significant differences between whites, African Americans, and Hispanics when it comes to online health research
The Online Health Care Revolution (2000)

· More than $1 trillion health care industry in America
· Fifty-two million American adults, or 55% of those with Internet access, have used the Web to get health or medical information 
· The majority of these go online at least once a month for health information
· The resources they find on the Web have a direct effect on the decisions they make about their health care and on their interactions with doctors
· The Internet is a tool for the sick more than it is an educational resource for those who want to stay well
· Most users go to health sites for research and reference purposes
· A great many are using the Web to gather information on behalf of family and friends
· 70% of health seekers said they went online for information about a specific illness or condition the last time they consulted the Web for health information; 11% were checking out news related to health care, 9% were seeking information about specific doctors, hospitals, or medicines
· 61% of those who sought information for themselves and 73% of those who sought information for others turned to Web resources in connection with a visit to the doctor
· They appreciate the convenience of being able to seek information at any hour, the fact that they can get a wealth of information online, and the fact that they can do research anonymously
· Health seekers are very anxious to have their privacy protected
· The credibility of health information and health advice on the Internet is also a concern
· Compared to other Internet users, health seekers show greater vigilance in checking the source of online information; health seekers are pretty evenly divided about whether the information they get online is credible
· Women are much more likely than men to seek online health information
Harris Interactive Health Care Newsletter Issues (http://www.harrisinteractive.com/news/newsletters_healthcare.asp):

Harris Interactive Reports on Future Use of the Internet in 4 Countries in Relation to Prescriptions, Physician Communication and Health Information (Volume 2, Issue 13—June 20, 2002)
4-Country Survey Finds Most Cyberchondriacs Believe Online Health Care Information Is Trustworthy, Easy to Find and Understand (Volume 2, Issue 12—June 11, 2002)
Cyberchondriacs Continue to Grow in America: 110 million people sometimes look for health information online, up from 97 million a year ago (Volume 2, Issue 9—May 8, 2002)
Many Patients Willing to Pay for Online Communication With Their Physicians (Volume 2, Issue 8—April 10, 2002)
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