
The Partners N Health State Plan:  
Building a Sustainable Partnership for Healthy Eating, 

Active Living, and Breastfeeding 

Funded and supported by 



 Describe a brief history of Nebraska’s Physical Activity 
and Nutrition State Plan and the Partners N Health 
branding process 

 
 Outline the scope and purpose of the Partners N Health 

website 
 

 Describe current Partners N Health communications 
efforts, especially communicating value to partners 
 

 Focus on the larger take-away: What can other states 
learn from the Nebraska example? 



A Brief History 

• Initial State Plan released 2005 
• The NE DHHS – Nutrition and 

Activity for Health (NAFH) Program 
convened statewide partners for 
revision 

• Focused on policy and 
environmental change  

• Uses evidence-based strategies 
• Framed around CDC Priority Goals 
 
 
 

http://test.dhhs.ne.gov/hew/hpe/nafh/docs/stateplan.pdf


Six Priority Goals  

Increase 
1. Breastfeeding initiation, duration, and exclusivity 
2. Fruit and vegetable consumption 
3. Physical activity 
 

Decrease 
1. Consumption of high energy-dense foods 
2. Consumption of sugar-sweetened beverages 
3. Television viewing 



Two Components Of Revised Plan 

• Traditional written 
document 

• User-friendly 
interactive website  
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Outcomes 

• Short-term (1-5 years): Develop, 
enhance, and sustain environments and 
policies that support healthy eating, 
active living and breastfeeding. 

 
• Intermediate (5-10 years): Increase the 

% of youth and adults in NE that meet 
healthy eating, active living and 
breastfeeding indicators. 
 

• Long-term (10+ years): Decrease the 
prevalence of obesity & associated 
chronic diseases in NE. 
 
 



Strategy Areas   
Healthy Eating Active Living 

Breastfeeding 

Photos courtesy of Gomez Elementary School, Nebraska Breastfeeding Coalition, and Active Routes to School 



State Plan Focus: Settings 

• Five Areas For Action: 
• Childcare 
• Schools 
• Communities  
• Worksites 
• Health Care 

 
 



Two Components Of Revised Plan 

• Traditional written 
document 

• User-friendly 
interactive website  



www.partnersnhealth.org 

http://www.partnersnhealth.org/
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What is Partners N Health? 

• A statewide partnership of advocates for healthy eating, 
active living, and breastfeeding 
 

• Created by partners for partners 
 
• Web-based, customizable, and interactive  

 
• Connects partners to help implement change 

 
• Focused on sustainable changes to help make the healthy 

choice the easy choice for Nebraskans.  
 



How can partners use it? 

• Develop, update, or align their work plan to the State 
Plan’s evidence-based strategies 

 
• A hub of information for statewide projects 
 
• A way to connect with partners 
 
• Sharing successes: Tell us your success story! 





Using Partnersnhealth.org 

http://partnersnhealth.org/


Step 1:  Create an Account or Log In  



Step 2: Click “Create a New Action Plan” 



Step 3: Select your Areas and Settings 



Step 4: Select Your Strategies 



Step 5: Select Your Activities 







Sharing Your Plan 



How did we get here?  

• Branding 
o What’s in a name? 

• Looked to other states 
o North Carolina 
o Colorado 

o And NE Partners 
• Logo 

o Illustrate shared ownership 
• This is NEBRASKA’S State Plan 



Okay, so we have our brand.  
Now what? 



COMMUNICATION 

• External and Internal 
• Obtain Buy-in  

o External and internal 
o Communicate value 

• Open it up 
o Offer a two-way conversation 

 





Understand your target audience’s questions… 

Communicate Value 

Where do I fit? 
What’s my role? 

What’s in it for me? 

…And understand how  
to fulfill their needs. 



For Health Departments 

• Strengthen grant applications 
• Use the wealth of up-to-date resources to help   

guide community efforts 
• Link with partners doing similar work 
• Evaluate current community efforts for           

reporting purposes 



For Schools 
• Learn about statewide initiatives to bring more PA 

and better nutrition to schools 
o Coordinated School Health in the Norris School District 

•   Contact champions in 
other schools 
•  Generate ideas to 
improve or implement 
school wellness policies 
 



For Community Coalitions 
•  Identify policy strategies for advocacy efforts 
•  Align planning with the State Plan 
o Nebraska State Breastfeeding Coalition Action Plan 
o “Bring the State Plan to your next coalition meeting” 

 



Getting the Word Out 
• News from the Partnership e-Newsletter 
• Partner Highlights 
• Partners N Health website widget 
• Success Stories 
• Teleconference Series 



The Message: 
Grow the Partnership! 

• Sign up to receive the News from the Partnership monthly 
e-Newsletter 
 

• Log on to www.partnersnhealth.org 
 

• Explore the Plan by customizing your own strategies and 
activities 
 

• Find partners 
 

• Share it! This is YOUR State Plan! 
 



Measurement 

• How do we know that we are communicating 
effectively? 
o Evaluate, evaluate, evaluate and adapt 

• Make SMART goals 
• Listen. Collaborate. Measure.  

o Analytics and reporting tools 
o Partnership evaluations and surveys 

• Are we doing what we said we would do? 

 



Communication Evaluation 
• How do we know our message is being heard? 

o Website 
• Google Analytics 

– Visits and engagement 

• Accounts created 
• Action Plans created 

o News from the                                                    Partnership e-
Newsletter 

• Click-through rates 

o Other 
• Widget downloads 
• Social Media traffic/Google Alerts 

 



Implementation Evaluation 

• How can we track how the Plan is being used? 
o Track and acknowledge partners’ efforts to implement strategies and 

activities in the plan 
• Online Documentation Support System (ODSS) 
• Success Stories 

o Assess satisfaction with partnership 



Fostering a Sustainable Partnership 

• Have a plan. 
• Measure, evaluate, and adapt. 
• Make it a two-way conversation. 
 

Convene. Connect. Celebrate. 



Helpful Resources 

• Gateway to Health Communication & Social Marketing 
Practice Website 

 
• Media Evaluation Guide 
 
• Integrated Marketing Communications Planning Guide 

from the North Carolina Physical Activity and Nutrition 
Branch Healthy Weight Communications Unit 

 
• Message Mapping Guide 

 

http://www.cdc.gov/healthcommunication/
http://www.cdc.gov/healthcommunication/
http://www.cdc.gov/healthcommunication/about.html
http://www.cdc.gov/healthcommunication/about.html


2012 Teleconference Series 
• March 28th, 12 PM - 1PM CST  

o Topic: Promoting Healthy Eating and Active Living in 
Child Care 

• April 25th, 12 PM - 1 PM CST  
o Topic: Promoting Healthy Eating and Active Living in 

Schools 
• May 23rd, 12 PM - 1 PM CST  

o Topic: Active Transportation in Nebraska Communities 
• June 20th, 12 PM - 1PM CST  

o Topic: Promoting Breastfeeding at Worksites 
 



Contact 

• Betsey Heidrick 
• State Plan Communications Coordinator 
• (402) 471-6548 
• betsey.heidrick@nebraska.gov 
 

 
• Partners N Health: info@partnersnhealth.org 

 
 

mailto:betsey.heidrick@nebraska.gov
mailto:info@partnersnhealth.org


www.partnersnhealth.org 
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